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At Samasta we believe we must live up to our responsibilities, honour our
commitments and be accountable to those we serve and to the communities in
which we operate across the country. For Samasta, responsible management and
citizenship are integral to our efforts to create long-term value. Corporate social
responsibility is nothing new to Samasta. It is ingrained in our company DNA and
has evolved organically with our growth. At every level in the organization, we have
people who set the tone and drive responsible, accountable and often,
compassionate behaviour - all actions befitting a responsible financial services

Message from the
Managing Director,
Venkatesh N

organisation. Samasta hires and grooms the best people in the industry – people
who exude positive energy and share Samasta’s core values. It is a key to how we
operate, because our people bring those attributes to work each day and ultimately
drive our corporate identity. This is reflective of how we, as an organisation, conduct
ourselves, both in the field and in the office, on a daily basis. I want to personally
thank our employees for truly living our values and culture of corporate social
responsibility. We thank IIFL Foundation for a fruitful collaboration, through which
we are able to execute an array of projects together. We will continue to curate and
execute projects that matter, operating in an ethical and socially responsible
and sustainable manner.

"It offers us the privilege, opportunity &
responsibility to give something back by
becoming more"
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Samasta, along with being in the business of responsible lending, constantly
endeavours to create a positive economic, social and environmental impact on our
customers' lives and society at large. Studies have shown that helping women
increase their economic agency, gives them the footing to uplift their entire family
and achieve financial independence. Over the years, our women customers have
been able to improve their economic activities through our Income Generation
Loans. With Customers as our focal point, we have designed all our products and
processes to ensure financial inclusion and taken utmost care that our customers do

Message from the
Whole Time Director,
Shivaprakash D

not get into an unending circle of debt due to over lending, leading to over
indebtedness.
While these products have improved the livelihood of our customers, we believe it
is important for us to have a holistic approach for them to sustain the benefits
accrued through our loans. Our CSR programs reflect our intent to provide not just
a stepping stool but a ladder for our customers to step up to a better life.
Our financial literacy program ensures that our customers and the communities that
they belong to, get quality financial training and information to enable them save,
invest and spend in the right manner. Educating our women customers benefits
their families directly as they are able to allocate the available funds for their most
productive requirement. This change not just benefits our customer but has a
multiplier effect on her entire family.
Our dairy cattle loans have helped our rural customers increase their income by
procuring more dairy cattle.

Our livestock development project helps our

communities in taking better care of their cattle. Artificial Insemination programme
has helped improve the livelihood of the communities thereby improving the
income. Our CSR activities include interventions during natural calamities to provide
a helping hand to communities to enable them to get back on their feet, organising
health camps for them to understand their health status, promoting "Going Green"
initiatives by tree plantation drives etc. thereby meeting our objective of “Giving
back to our Society”.
With a team dedicated towards the planning and execution of CSR programmes and
the support from the IIFL Foundation, we are determined to bring about a positive
change in our own little ways to help and improve the socio-economic status of the
communities we serve.
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Samasta has been constantly working to improve the financial well-being of
communities where the banking services are not accessible. As a responsible
corporate, it is essential to play a pro-active role and conduct our business in a
socially and environmentally responsible manner. Samasta has been supporting
women entrepreneurs in rural India to generate income and become financially
independent, thus contributing to the socioeconomic growth of our nation.
Samasta believes in positively committing towards society & environment, leading
to a movement in line with global CSR practices and sustainable development

Message from the
Chief People Officer,
Ashwini Kumar

goals towards business and society as an integrated system.
We believe in a disciplined approach to our philanthropic activities and attempt to
move philanthropy to a more strategic platform, by transforming and uplifting rural
lives. As a result of such diverse motivations, our corporate initiatives under the
CSR umbrella encompass a broad scope, including corporate funding of
community activities, grants for non-profit/NGOs, environmental sustainability
programs to create comprehensive efforts in the entire value chain for the
business. Many initiatives originate in the field or from the staff in a bottom-up
approach, while some are top-down initiatives from executive management,
expressing the social and environmental priorities of its founders and executive
management. Through our CSR flagship programs, we create a platform for
employees to satiate themselves with a “purpose beyond profession.”
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About Samasta Microfinance

Samasta Microfinance Limited, an IIFL Group company, is a microfinance institution committed to working towards
women’s economic empowerment. Since its inception in March 2008, Samasta has been providing innovative and
affordable financial products to women from the unbanked sections in society in both rural and semi urban areas.
Today as the organisation caters to 16 states across India, Samasta with its wide array of responsible financial products and
services acts as a catalyst for sustainable and inclusive economic growth. Our portfolio includes a variety of products that
enable customers to engage in different income generation activities. We also provide loans for dairy cattle, micro, small
enterprises, education, consumer products and top up loans. We leverage innovative technology solutions to enable
customers to enjoy the benefits of digitization and we aim to create economic opportunities for all and to improve the
standard of living in the communities we serve.
Samasta Microfinance is committed to working for the economic development of the woman. Our teams have given their
outstanding contribution and commitment to reach the members in various parts of the country.

Vision

Mission

To be the chosen financial products
and services provider backed by
technology and passionate human
capital.

To bridge the gap between our
customers’
ambition
and
achievement by providing topnotch
financial products and services.

Values
Integrity always
Respect for
communities

individuals

and

Excellence in everything we do
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CSR@Samasta - Our Philosophy and Approach

Samasta Microfinance aspires to extend its entire support towards developing a sustainable society - A society, wherein
everybody has equal opportunity to grow and develop to their full potential. Samasta began its community led intervention
under its CSR initiative in 2018.
Through this report, we share our all-inclusive characterisation of the organisation’s value creation, using both financial and
non- financial resources. The report also provides insights into our key strategies, operating environment and structure,
developed to execute our projects in a sustainable manner.
The scope of this report extends to all 17 states where Samasta's business extends and includes all business
centres/branches. This report presents an overview of our CSR activities that are intended to create a long term impact on
communities and their sustainable livelihood.
Since April 2019, Samasta’s flagship projects have been launched successfully in the form of Financial Literacy programs
and Livestock Development centers. Annually, mentioned projects have reached 12561 & 1720 beneficiaries respectively.
The other initiatives of Samasta’s CSR have been towards disaster relief activities, health and environment. A significant
aspect of our CSR initiatives include engaging our employees to volunteer towards developmental projects. Our employee
engagement activities included the holding of eye & health check up camps at community level, a blood donation camp in
partnership with Red Cross Society and educating the underprivileged school children. Our staff are also engaged in
identifying and referring children with cleft lip and palate among different communities where we work.

Philosophy
CSR Philosophy
Our philosophy is to involve the individual and community in creating social change where it is most
needed. We believe that by being the catalyst for change and development, we can enable individuals to
rise above limiting circumstances and work towards a sustainable livelihood.
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Key Highlights

Livestock
Development
center

2 centers in Karnataka

1720 Cattle covered
1034 Farmers are benefited

Financial
Literary
Program

7 Financial Literacy Centers
in West Bengal, Assam,
Odisha, Tripura

12561 Community members are trained

Project
Paryavaran

Tree Plantation: Karnataka,
Tamil Nadu, West Bengal
and Rajasthan

950
140

Project
Smile

Disaster
Relief
Activities

Murshidabad district of
West Bengal

CSR Philosophy

Odisha, Tamil Nadu, Karnataka,
Kerala, Maharashtra, Madhya
Pradesh

61

Trees planted
Employees have involved

Lip cleft and palate people covered

11714

Community members were
provided with relief materials

155

Employees have involved

Eye check
up camps

6 locations in Karnataka and
Tamil Nadu

556

Community members benefited

Employee
Engagement

Karnataka, Maharashtra, Odisha,
Assam, Tripura, Kerala, WB, TN,
MP

560

Employee have involved in various
volunteering activities
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Project Kamadhenu: Livestock Development Centers

Livestock is an integral constituent of India's agrarian economy. Livestock engages about 9% of the agricultural labour force who
depend on livestock rearing as an activity for secondary income generation. In recent years, the growth, both in livestock
production and productivity has decelerated considerably owing to the lack of qualitative and timely cattle well-being. As a result,
farmers/cattle owners have been forced to stop the practice of cattle rearing or have sold their cattle at cheap rates. With an
intention to help the farmer communities, Samasta initiated the Livestock Development Program - Cattle Artificial Insemination
Centres in collaboration with BAIF NGO to provide doorstep cattle well-being services and encourage these communities to
continue with livestock rearing as a secondary source of income.
The center activities include up-gradation of local indigenous low milk-yielding cows and buffaloes through artificial insemination,
with the use of high pedigree frozen semen of indigenous/ exotic breeds. This results in upgraded progeny with an improved
genetic make- up and helps the communities to get greater milk producing capacity cattle and thereby increase their
earnings. Samasta’s Livestock Development Centre (LDC) constitutes mobile centres that provide cattle breeding services right at
the doorsteps of the farmers. The LDC is an office cum residence of the field staff and is located close to the communities (within
a radius of 10-15 km of the village), where they can easily avail such services. The first LDC was launched on 19th March 2019 at
Annedoddi village, Harohalli while the second LDC was inaugurated on 5th April 2019 at H.Doddi village, Halagur Karnataka.
Samasta LDCs/ Kamadhenu Centres are set up at the block level and are equipped with all the safe practices related to cattle
well-being & allied animal husbandry related activities. The field staff have a motorcycle fitted with three litre cryocan that can
easily move around the village. Such staff constitutes trained technicians with skills required for community mobilisation and
organizing extension events.The centre services, awareness and message are spread to community members through meeting and
IEC materials. Upon receipt of a call from the farmer either personally or through a phone, the call is entered into a call register
maintained at the centre. Based on the details the field staff visit farmers' houses to provide breeding services. Farmers are
provided with education on how to take care of cattle. When the staff returns to the Cattle Breeding Centre, they enter the case
into the register. The 1st follow-up happens by visiting the farm for Pregnancy Diagnosis (PD). This is done two months after AI in
case of cows and three months after AI in case of buffaloes. The 2nd follow up is done after 9 months of AI and details of the
newborn calf is registered.

Impact of Livestock Development Project
Number of cattle
covered

Number of
Farmers covered

1712

1034

Number of PD
done

Number of cattle
conceived

920

551

Calves birth

25
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Livestock Development
Center Activities

1

Farmer making a phone call to AI centre
to avail services.

3

2

AI Technician receives call and
enters details into call register

AI Technician visits farmer's
house

5

4

1st Follow up visit to diagnose
pregnancy

AI to animals and inputs to
farmers

6
2nd Follow up visit to provide
inputs to farmers on care
taking of new born calve.

Impact stories of Livestock Development Project

Gurulaxmi
Annedoddi, Karnataka
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Venkatesh Thimmayya is a landless farmer from Annedoddi village,
Ramanagar district in Karnataka. He lives with his wife and 2
children. Both Venkatesh and his wife are involved in livestock
activities which is the sole source of income for their family. Due
to lack of quality and timely availability of cattle-related AI
services, Venkatesh was spending more money on feeding their
cattle without much productive yield. One day he heard about
Samasta-BAIF‘s Livestock Development Center and availed our
services for his cattle. The LDC helped Venkatesh get timely and
quality services for his cattle. Now he has received two healthy
calves through this AI program. This helped Venkatesh to generate
a continuous income for his livelihood.
Venkatesh
Annedoddi, Karnataka
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Financial Literacy Program

Financial Literacy has become one of the top priorities for most of the world today as it is directly proportional to the
economic growth of a country. It is alarming to know that the financial literacy rate in India is way behind other countries.
According to a global survey, India is home to almost 20% of the world's population, however, 76% of its adult population is
not even aware of the basic financial concepts. The survey reports that Financial Literacy in India has been signification poor
compared to the rest of the world.
Financial Literacy is the ability to understand basic financial concepts and the possession of knowledge and skills required to
make informed and effective financial planning, decisions using the available financial resources. It is about knowing how to
generate, spend, invest and save money. It is the ability to manage your finances well by making the optimum use of the
available financial products and resources to give you maximum benefit.
Financial Literacy is an immediate priority and connecting the poor to formal financial systems is the need of the
hour. Samasta has set up Financial Literacy Centres in partnership with IIFL Foundation and Sukalyan Welfare Society in rural
areas of West Bengal, Odisha, Tripura and Assam to enable the rural women to develop their capability towards financial
planning and better understanding of the financial products and schemes.
Samasta’s Financial Literacy Centres are designed to raise financial awareness, promote good financial practices and drive
sustainable change among women in different communities resulting in informed financial choices and greater sense of
control over financial decision. This includes educating our beneficiaries on financial planning, responsible borrowing,
proactive and early savings, debt counselling, micro pension and insurance.
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Objectives of FLCs

Facilitate financial inclusion through financial literacy and easy access to financial services
Disseminate information on general banking concepts to various target groups, including schools and college students,
women, rural poor and senior citizens
Provide financial counselling services in a neutral, safe environment in the local language
Advocate the benefits of engaging with the formal financial sector

The pedagogy employed at these centres includes a combination of educational videos, experiential learning and financial
planning tools to drive home key messages and benefits of using formal financial services. 5 modules are delivered through a
combination of both classroom training and various field level initiatives targeting multiple beneficiary groups.

Process and delivery of FLCs

FLCs impart training through 5 modules on financial literacy and inclusion in all centres. Community members are assisted in
enrolling for the various schemes provided at the FLCs. The entire process is facilitated by two women mobilizers in each
centre who facilitate need-based focused group discussions and regular financial counselling sessions for the community
members. The FLC’s modules are designed as per the local needs of the community to ensure enhanced financial
management of the loan products and helps smoothen the process of repayment of such loans. At the village, level 10
sessions are held by the women mobilisers on a monthly basis and trainers facilitate discussions on the importance of saving
early in life, understanding the importance of saving & borrowing from banks, sharing examples of good borrowing,
repayment, insurance and post retirement plans. These FLCs facilitate financial linkage activities for the women in the
communities, especially for those families that are unaware of relevant schemes. Each FLC is required to maintain a database
of all the community members and their details including name, gender, age, profession, contact details, whether banked or
unbanked, details of services availed etc.

Presence of Financial Literacy Centers
West Bengal

Puruliya

Jhargram

Odisha

Puri

Balipatnama

Assam

Nalbari

Kamrup

Tripura

Khowai
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Activity Cycle of FLCs
1
Village level promotion

Village level awareness session
Film screening
Door to door visit

2
Workshops at FLCs
Basic financial literacy
Financial
planning
through
maintaining
financial diaries
Family budgeting module
Financial game sessions
Investment and insurance
Credit management/ wise borrowing

3
Facilitating linkages/services
Advocacy with bank, gram panchayat, PO and
block office.
Hand holding and support to avail bank and
government aided services.

4
Follow up
Follow up visit to respective
authority.
Home visit of beneficiaries
Recording and documents

linkages
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Coverage of Financial Literacy Program

12561

Beneficiaries
under FLP

1664

723

Beneficiaries who
availed Govt schemes

Beneficiaries who availed
banking services

Impact of FLCs
No
27%

Yes
30%
Yes
45%

No
55%

No
70%

Yes
73%

Started saving

Yes
30%

Using ATMs

Started planning and
budgeting

No
70%

Bank visit regularise

Community Level Financial Training Program
As an extended version of our FLCs, we have launched financial literacy sessions for women in different pockets in Karnataka
and Assam. The purpose of the program is to enable rural women to understand basic financial concepts and improvise their
financial decisions. The rural women were trained on topics of difference between banks and microfinance institutions, source
of funding for microfinance institutions, the importance of credit cycles and credit history, the importance of prompt
repayments and good borrowing.
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Impact stories of Financial Literacy Centers

Manju Rana, Jashpur
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43 year old Sumitra Mahato belongs to the tribal Kustaur village,
where the predominant occupation is farming and dairy. As a
homemaker, she helps her husband Buddhadev in managing their
dairy business and farm related activities. As an active FLC
member, Sumitra has now become adept at budgeting her
expenses. The on-field mobiliser Upasana’s counseling session for
Sumitra’s family ensured the family developed regular savings in
their family. With the help of Samasta’s Centre staff, Sumitra
enrolled for the Samajik Suraksha Yojana ( Provident Fund Scheme
for labourers) . With a sense of gratitude she says, “I learnt a lot
from the FLC, which was totally unknown to me. Everyone speaks
about saving money but they do not show how it can be done. I
now go to the bank regularly to update my passbook and I
continue to deposit money even for my husband and son."

Sumitra, Kustaur
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Project Paryavaran
As part of the Corporate Social Responsibility, Samasta Microfinance recently initiated a Pan-India tree plantation movement
in collaboration with SankalpTaru Foundation by planting 950 saplings across 5 cities. The city-based tree plantation program
solely aimed at spreading greenery and helping cities fight the demons of pollution, covering them with healthy trees. In the
long run, the initiative will rejuvenate the entire region with a green abode, apart from planting strong trees to fight back any
natural calamity.
With the City Based Employee Engagement tree plantation campaign, Samasta Microfinance team planted a total of 450 trees
across 4 polluted cities of India which included Bangalore, Coimbatore, Jaipur, and Kolkata. With the motto “Paryavaran”,
Samasta Microfinance intends to rejuvenate the cities with strengthened groundwater levels, while mitigating the high risk of
striking pollution. The campaign will certainly bring fruitful results in terms of reducing carbon and spreading greenery across
India.
Sapling distribution along with the Pan-India tree plantation drive, Samasta Microfinance has distributed 500 saplings of
coconut trees to rural farmers in Puttukotai village of Tamil Nadu. This has resulted in the expansion of green abode over
Earth and has also acted as an alternative source for farmer’s income.

S.No

Name of the city

Tree Planated

Species Planted
Kajur, Lemon

1

Bangalore

150

2

Coimbatore

100

Coconut, Neem, Pungan, Malai
Vembu, Arjun, Chikoo

3

Jaipur

100

Mango, Guava, Jamun, Gulmohar,
Karanj, Neem, Ashok, Champa

4

Kolakata

100

Mango, Lemon, Jalpai, Custard
Apple, Kamranga

5

Tamil Nadu: Pattukotai
Villages

500

Coconut trees

3,000 +
City dwellers mobilized about
the importance of trees,along
with whom a huge number of
individuals will be impacted

Survival
Rate

Oxygen to be
produced in
35 Years.

Carbon
Dioxide to be
sequestered
in 35 years.

1,08,82,62,000 litres.

Survival rate being maintained
of all the planted trees

3,78,000 Litres

> 95%

22,68,000 litres.

Healthy trees of indigenous
species planted to create a
self-enthusiastic and selfsustainable mode

95%
Survival rate

Impact Created

950

Water to be
filtered in 35
years.
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Project Smile: Identifying and Referring children with cleft lip and palate

Cleft lip and cleft palate are openings or splits in the upper lip, the roof of the mouth (palate) or both. Cleft lip and cleft
palate result when facial structures that are developing in an unborn baby don't close completely. Cleft lip and cleft
palate are among the most common birth defects. They most commonly occur as isolated birth defects but are also
associated with many inherited genetic conditions or syndromes. Cleft lip and palate are the most common congenital
deformities of the craniofacial region with an average worldwide incidence of 1 in 700 babies.
In India, though national epidemiological data is not available, many studies from different parts have reported a
variation in the incidence of cleft anomaly. Based on rough estimates, it has been suggested that approximately 35,000
newborn cleft patients are added every year to the Indian population.
People who are having cleft lip and cleft palate find it difficult to eat or drink. In some cases, food comes out from the
nose when they eat. They have nasal speaking and chronic ear infections. India has a large and extended network of
medical facilities, but interdisciplinary cleft care is provided only in a few hospitals. Cleft treatment requires a
multidisciplinary approach, extended from the birth until adulthood. Many of these children are born in rural areas where
resources for treatment and awareness on cleft care are limited. In most of the instances, hospitals are offering free
surgery for cleft lip and cleft palate but people are not aware about such facilities.
Samasta initiated Project Smile in collaboration with Chirantan Trust to identify and provide support to people who are
born with cleft lip / palate in facilitating the corrective surgery. The surgery is performed free of cost with support from
Smile Train. To intervene in this area we have started our first center in Murshidabad district of West Bengal.

Number of
villages
covered

50

Number of
Patients
identified

61

Number of
corrective
surgery
done

12
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Disaster Relief

With changing weather patterns and rising global temperatures, a number of extreme weather events have become the new
norm, especially for tropical countries like India. The year 2019 has seen almost all parts of India suffer a wide range of natural
disasters. From excruciating heat waves to record number of cyclones, extremely long dry phases to record-breaking amounts
of rainfall, 2019 saw frequent extreme weather events across the country. While many such events caused varied amounts of
loss, each disaster led to an irreplaceable loss of life and property, severely affecting the lives of people who survived those
disasters. As a responsible corporate citizen, Samasta extended relief services for communities affected by natural disasters.
Employees volunteered by donating clothes, food materials, groceries and daily essentials.

Support during Fani Cyclone

Fani was the first severe cyclonic storm of the year 2019
and the strongest tropical cyclone to hit the state of Odisha
since 1999. Overall, Fani caused at least 89 deaths, 72 in
India and 17 in Bangladesh. Majority of the lives were lost
in Odisha, with the state recording a death toll of 64.
Heavy rains, collapsing trees and infrastructure, strong
winds and lightning strikes were what caused most of the
deaths. Samasta extended relief services for communities
affected by natural disasters. Given the widespread impact
of Cyclone Fani in the state of Odisha, we initiated our
disaster relief activities in Puri, Cuttack and Khorda. The
relief activities were carried out in phases where the first
phase included distribution of non-perishable food items,
the second phase included relief items like mosquito nets in
the affected areas.

Flood Relief Activities

In 2019, the western coast of India was lashed by heavy
rains, with the states of Gujarat, Madhya Pradesh,
Maharashtra, Karnataka and Kerala bearing the brunt of
the downpour. Severe damage and destruction occurred to
life and property. During this, lakhs of people were
displaced and hundreds of people lost their lives. Many of
them struggled to meet basic amenities. As a responsible
corporate Samasta undertook relief activities in Karnataka,
Maharashtra, Madhya Pradesh, Kerala and Tamil Nadu.
Under the relief activity we have provided non perishable
food items.

675

8500

Maharashtra

Odisha

Number of
community
members
benifitted

613
Tamil Nadu

1255
Karnataka

400

271

Kerala

Madhya
Pradesh

CSR Annual Report 2019-20

Disaster Relief
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Eye check up camps

WWhile most villages suffer from lack of basic medical facilities, eye care
facilities are even more difficult to find. This is a major concern in the
communities and Samasta took a small step towards easing this out, thus
providing easily accessible and quality eye care solutions to the villagers.
Samasta in partnership with ICICI Lombard, Ayangar, Agarwal, Rajan Eye
care hospitals conducted free eye check up camps at community level in
the states of Karnataka and Tamil Nadu. A team of doctors from the
hospitals facilitated the camps and examined eye elements, where 269
people were provided free spectacles and 86 people were advised for
further treatment.

Camps conducted

6

Number of
beneficiaries

556

Layer 1: Free of cost eye check up
camps. Preference given to aged and
persons below poverty line.
Layer 2: Provide free spectacles for needy
Layer 3: Refer for cataract surgery .

Number of
spectacles provided

269
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Employee Engagement Activities

Samasta’s Employee Engagement programs are designed to offer opportunities for corporate volunteerism to help augment
employee involvement, belongingness, loyalty and build greater satisfaction of purpose beyond profession. Our employee
engagement activities are focused on better health for the communities. In this context, we conducted eye check-up camps,
blood donation and tree plantation drives. We were overwhelmed to witness over 560 employees’ active involvement in
such CSR flagship programs.
Blood donation camp:
Blood donation drive was organized for the employees in HO Bangalore and RO Bhubaneshwar where 75, employees
donated blood. These camps were organised in association with Red Cross Society. The participants were provided with
certificates of appreciation.
Clothes Donation @ Kolkata:
Samasta believes in the culture of giving. Hence on the occasion of Diwali, employees from our Kolkata office donated
clothes to Goonj, a not for profit organisation. This drive lasted for 6 months and around 8 bags of clothes were donated to
the team from Goonj. The Goonj team further donated the clothes to the underprivileged.
Relief materials to the flood affected areas:
Employees from Bangalore HO contributed and provided relief materials to communities in the flood affected areas. Relief
materials consisting of basic essentials, groceries, blankets, clothes, school supplies and biscuits. A team of employees visited
Kodagu district in Karnataka and handed over materials to these communities.
Tree plantation drives:
With the city based employee engagement tree plantation campaign, Samasta Microfinance planted a total of 450 trees
across 4 polluted cities of India which included Bangalore, Coimbatore, Jaipur and Kolkata. More than 140 employees have
actively and enthusiastically participated in these drives.
Launch of Project Parivartan:
Under its CSR and employee engagement activities ambit, Samasta launched Project Parivartan, a program wherein any
employee from Samasta now has the unique opportunity to extend their knowledge and skills to various NGOs, not-forprofit organisations, voluntary organisations among others. For instance, an employee can use their knowledge in helping
NGOs develop their policies or can create and deliver sessions on capacity building & leadership, to build strategies to
improve accounting & audit methods of such NGOs. The opportunity to build such collaborations can be availed here:
https://samasta.co.in/csr/. Project Parivartan has already received more than 400 requests from NGOs and the CSR team is
working towards mapping internal capabilities with these requirements.
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Future plan ahead (FY 2020-21)

07 more Livestock
development centers to be
set up in Karnataka,
Rajasthan and Tamil Nadu

Village adoption program A Holistic approach

10 more centers to be
launched under
Financial Literacy program
in Karnataka, Tamil Nadu
and West Bengal.

COVID-19 Relief Activities
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Awards
Samasta was honoured with the prestigious SKOCH Order of Merit Award as a semi-finalist in the Swasth Bharat 2019
category for its work with the Financial Literacy Centres under CSR initiatives

Financial Literacy Program supported by

NGO Partners

Contact us
Samasta Microfinance Limited.
110/3, Lal Bagh Main Rd, Krishnappa Layout,
Doddamavalli, Sudhama Nagar,
Bengaluru, Karnataka 560027
https://samasta.co.in/.
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